French Rabbit hops into boxes

DAN KISLENKO

Everybody stops and stares in curiosi-
ty. Some pickup the packagefora
closerTook. A fewplaceitinthe
mwoqum cart.

Thisissomething new in Ontario —
wineina Tetra Pak. Vintage-dated
wine af that, French Rabbit appeared
quietly on LEBO shelyes afew weeks:
agoandwas officially launched this
weele with much fanfare (in Toronto,
naturally).

And the promotion angle onthis
new general list series of winesisvery
clear: We Are the Envirommentaily
Friendly Wine.

Now; for context, w@mv inmind that,
when it comes to wine, Ontarians are
veryskittishabout Eoﬁmmﬁm. Welve
hadbag-in-a-box wines for decades,
but that’s adifferent and bulkiertech-
nology, and few people would ever
concedethat those actually might
contain drinkable stuff,

Serew-toptechnologyhas advanced

immeasurably inrecent years andnow
dominates someprodocingregions:

stichasNew Zealand. Even some bot-
itles priced at $100 and more are now
under screw top. Yetthe prevailing
public perceptionis stillthatonly
cheap plonk comes packaged that way.

“The simple factis that many UmoEm
thinkTetra Pakis OK forkids! juice
boxesandthat the only wine they can

‘orshoulddritk comesin glassandhas
_mbmaﬁm.._aoﬁw stuckinit.

Sofor French Rabbit to comeintothe
maiketin boxes — plastic screw-top

hoxesatthat —isapretty gutsy move.

And one that requires very careful

andfocused marketing.

Thewines offered inthese containers:

‘arethrésvery familiarand comfortable
‘singlevarietals — Chardennay, Meilot

and Cabernet Sauvignon — growninthe
paysd’Ocinthesonth of France. The
producerisacompany called Boisset,
oneofthebiggest winemakersin that
country.andonethatis well-respected.
The French Rabbit winesare decent
and consistent; what you’d expect
fromthe pays d'Oc climate. Theyare

‘allstyled for the younger consumer,

withmuted tanning and forward fiuit.
Of the three, Ilike the Chardonnay
(code oNGoS thebest, withits crisp.
acidity and green mem-omﬁmQ char-
‘acter. TheMexlot (code 621664)isthe
softest of theling; very plummy and

fruity, while the Cabernet Sauvignon

Drink wine

Meiioie s 0King’ ,__,”me_%ég

(code 621680) hasall theright
flavours:— black ctirrant; red berries —
inanapproachable style,

The Tetra Paksihemselves arecer-
tainly eye-catching, especially when

. yougetafewdozentogetherona

shelf, They're bright, aliniost neon,
metallic'orange feamed up with simi-
larly glowing purple, freenand: wEw
Now that they’ve got your attention
comes the French Rabbit message.

“Their working sloganissavour the:

wine, save the planet.”
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The container cuts packaging waste
by 9o perecent compared with glass: -
mEu costsmuchlesstorecyele.

Thewaste youcreateisjust 4 per
cent ofwhat you buy, compared with
40 per centwitha glassbottle.

This bit ITove: to deliver containers:
tothe bottling plant, one transport
truckloaded with empty, flattened
Tetra Paks carries the same volume as
Nmﬁdnwu hauling glass, 55 corre-
sponding environmental benefitsin
fuelsavings and Uozzcom reduction.

Andthenthete’s the value aspect to
thenew package.

While the focus of French Rabbit
winesiselearly on the Teiva Paks, they
are offering the winesin mormal glass
bottles as well in some stores.

Butifyoubuy the Tetra Pak, you get
1litrefor $12.95, while glassis 750 EH.
moHQmmmEnﬁnom

That's two extra 4 -0z glassesin the
d.,ON« free.. .
 Thearrivalofia TetraPak choicein
this marketis inmy viewlong overdue,
aswas’ Em move tomoreserew tops.,
Theyare very consumer-friendly.

Much of the rest of the world takes
Tétra Paks for granted — in'some cases:
insists onthem — for mcma&uum Hguid,

We'lljust have toseeif theidea
finally catches onhere.
drislenko@thespec.com' Tetra Paks produce far less
905-526-3450 waste than glass bottles.




