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New wine containers better for Mother Earth

TORONTO—Wine in a hox has been araund
for a/long; time, i Ontario. However. there’s
one kind of box that has long been used for
dainy products and jurce in Ontaric, but not
for wine—until this summer, that fis.

That box 15 the Tetra Pak.

Twoidillerent companiesirecently: put wine
i this type of octagonal package onto LEBO
shelves.

At the end of July, the French wine compa-
ny Boisset launched thivee wines in one-litre
Tetra Paks: a Merlot, 4 Cabernet Sauvignon
and a Chardonnay. These 2004 vintage wines
fromn the Pays (e area are priced at $12.95:

Ontario was the first stop by Boisset in its
plarmed worldwide launchiof the new contain-
Ers;

LCBO President Bob: Peter bratnstormed
with Boisset America president lean:Charles
Boissét to comie up with both the French
Rabbit name and the packaging

In Auigust, two Vendange wines from the
Canandaigua Wine Company in Cdliforna
appeared’ in 500 ml packs, selling for $6:95.
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Boisset America president Jean-Charles Boisset with wine in Tetra Paks

Cellars 15 the agent for the Vendange wines.
The shape of these containers makes them

«asy to shipiand store: They are also good for

serying wines by the glass, since the ait can be
squeezed out'of them before they are re-sealed

avith the screwtop.

And they are’handy for places people don’t
want to take glass. such as poolside or on
camping trips.

But the point that the LCRQ is making
moststrongly is that these containers are mote
environmentally friendly than others.

Tetra Pak containers use 90 per.centless:pack-
aging than glass.wines: bottles, says the TCRO:
Since they take up one-third less cargo space in
transportation; they help conserve fuel.

They canialso'go in' Blue Boxes simee they

are recyclable:

At a media conference introducing the
Prench Rabbit wines, Tetra!Canada president
Bvelyn Watsen said that 1.6 billion'litres of
wine were packaged in Tetra cartons around
theworld last year.

She said that Argentina is putfing 54 per
cent of its wine into Tetra Paks, while in'Chile
the fignre s, 48 per cent and' in Spain 26, per
cent.

Such' packaging' for premium wines has
proved popular incountries such as Australia,
Sweden, and Ttalyyas well, according to Peter,

He said French Rabbit sald /3,000 cases in
the tirst two weeks it appeared in LCBO stores.
“It ook Yellow Tail fout times as lang to
achieve the same sales”

Brick to sell American beer

WATERLOO. ON—Erick Brewing is-entering
the import business:

The 20-year-old comipany announced last
monthithat in addition to brewing its 6wnipre-
mium product it plans to represent imported
beer as well. Brick has entered into an-agree-
ment of understanding with. High Falls
Brewing Company of Rochester, NY to be its
exclusive import agent for Ontario.

High Falls is best known for its Genesee
and JW Dundee families of beers:

The award-winning TW Dundee: Honey
Brawn was pne of the'tirst Honey Brown beers
in North'America.

“Import: beers make up @ Gonsiderable
share of the Canadian market,” explains Tim
Brickman, founder and chairman of Brick.
“We want to participate in this segment of the

matketand are very excited to be:selected as
the partner ta import Genesee and JW Rundee
beersiinto Ontario. These beers are well known
and well liked by beer drinkers in {Canada swhao
travel to the United States”

Genesee: Lager-and Ice have been available
in Ontario through LEBO) stores but, Brick
plans to expand distribution te inclide The
Beer Store‘and to/increase promational efforts
for the Genesee brand family.

Imporred beers.account for approximately
10 per cent of all beers sold in Ganada and
about 15 per cent of all beers saldiin Ontario.

Brick’s line of premitm craft beers include
Brick Amber, Pilsner, Yellow Label and
Waterloo Dark. It also produces Laker,
Formosa Springs Draft.and Red Cap Ale inithe
famons stubby bottle:

A brew for gays

MONTREAL—Queer beer has arrived.

Called Pride; the pale ale is bottled by Le
Chaudron International microbrewery in
Maontreal for the Worldwide: Pride Foundation
(Canadal:

“We're satisfied with sales safar,” foundation
president Francois Robert Lemire said from
Montreal restaurant Chez Clos, which serves
Pride;

A few hundred cases were sold in both June
and Tuly, with $1,20) from each case’ being
donated td gay amateun sports teams in
Quéebec.

Tast month; Temire told the Natioual Fost
four ditferent flavours of Pride have been on the
market in the U.S. singe Tanuary.

Lemire said he iy trying to get amajor brew-
er o take on(Pride across the country.

Local grapes scarce

NIAGARA—The Wine: Council of
Ontario says GntarioVinimners:
Andres:  Wines,  and
Tnternatianal could lose up to
miillien in retail sales this year
beranse alwinter (cold snap cur the
province’s grape crops in half.

“There is nol a grape available for
sale right now” WEO chajiman
Nornnvan Beal tald e Glolie afid Mail
last manth,

T stent lossesy vintngrs: ave asked
the province letthem make some wines
using 10 per cent local grapes instcad of
the usual 30 per gent required undar
government rles.

This would allow winemakers: o
use miore foreign grapes i hlended
wines f6r one year

Blended wines use about 50 per
cent af Ontand’sigrape crops.

Lakeport to licensees

HAMITTON—Lakeport Brewing s
now offering its beers—and discount
pricing—to Ontario licensees-

The Hamilton-based brewer
which umtil mow hzs exclusively served
ihe Onfarie: fake-hame market
anneunced Tast month:that il hiad low-
ered the pricesiof Z-bottle cases of
Lakeport Pilsener. Lakeport Lights
Lakepoit Honey Lager, Wee Willy and
Stedler; ta the lowest legal piice in
Omtario; for ik licensed establishmient
tustomers, 19.37 plus'deposit,

Lakeport has been successful
focusing on the Ontario. take-home
market; and the new pricing initiative
matks the company’s fordy into bars
and réstaurants.

Food and wine show sold

ST. CATHARINES, ‘ON—Osprey
Media Group 'has purchased The
‘Gourmer Food & Wine Expo. which
organizers bill' as: Toromto's largest
tood and wine event!

Osprey is.the owner of consumer
wine and food magazing, Vires, The
campany: acquired’ the consumer
showr as part of its purchase of
Iamilton-based Tawn Media.

“The Gounnet Food & MWine Expa
Yis a patural 0t for Viges) saysithe
magazine’s'publisher, Walter Sendzik-
“Both the magazine and the expo are
outstanding showcases of Canada’s
emerging Wine culture”

The [Ith arnual eyent rums
Novetnber 17:20, 2005, 4t the Metro:
Toronto Convention Centre:

‘New winemaker at Hillebrand

NIAGARA-ON-THE-LAKE—
Australian) Darryl Brooker has joined
Hillebrand Winery and will now team:
with fellow  winemaker Natalie
Reymolds t¢ head the company's
icewine and sparkling wine prograns.

Before  joining Hillebrand.
Australian-born Brookenwas winemak-
er at/Hlat' Rack Collars, & newly opened
winery on Niagara’s Bearnsyille Bench.
He received arifical. acclaini fort his
wines and winemaking stylewhileat the
WilIery,

Ina release; Hillebrand said seek-
ing out the vight yineyard logations
will bel(Bragker’s) initial goal.




